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APRIL 18-20Building the Retail RD Skillset of Tomorrow



Retailers across the globe have established health and wellbeing as a 
corporate pillar, and dietitians are a driving force in integrating healthy living 
into all shopper touchpoints with their grocer and creating new income 
streams. This virtual conference highlights how retail RDs are utilizing data, 
technology, and digital engagement in programs and services, owning store 
landscape, and navigating the politics of retail in today’s food environment.

BUILDING THE RETAIL DIETITIAN SKILLSETS
RDBA Virtual Experience 2023

WHO ATTENDS?

•  Retail Dietitians

•  Registered Dietitians

•  Nutritionists

•  Food Science

•  Health & Wellness

•  Category Management

•  Shopper Insights

•  Retail Space Planning

ENHANCE YOUR SKILLS

ELEVATE YOUR ROLE

EXPAND YOUR NETWORK

350
ATTENDEES 
EXPECTED

OVER

40
RETAILERS

OVER Endless
CONNECTIONS 

PRICELESS



•  3 LIVE interactive Keynotes & 12 Breakout Sessions

•  One-on-one pre-scheduled meetings with RDs

•  Virtual tradeshow booth with sponsor branding  
   and Power BI Analytics

•  Networking Sessions: Topics selected by RDs

•  SampleFest® SWAG box sent to RDs before the event

•  Microsite with sponsor branding and downloads  
   (Available 3 months post conference)

•  Attendees earn points and prizes for sponsor interactions

•  RDBA VE awards RDs continuing education credits



FEATURES & BENEFITS 
SHARPEN YOUR SKILLS 
& STAY ON TOP
Meet with your peers through many 
opportunities to collaborate, hear 
new ideas and validate or change 
your perspective.

BUILD STRONG CONNECTIONS
Hear what others are doing and make 
meaningful connections. Daily social 
activities. Check out our Connections 
Cafe. See a listing of all attendees, 
direct message and book meet-ups all 
within the conference platform.

LEARN FROM THE BEST
Our speakers are proven business leaders, 
strategists and practitioners. They are 
well-respected industry professionals who 
understand current challenges. We tap into 
advisory committees, industry experts and 
attendee feedback to make sure that you 
learn from the best.

GREAT RETURN ON YOUR 
INVESTMENT
Participation is an investment with excellent 
returns. The value is measured in increased 
knowledge, new contacts and a greater ability 
to take on the challenges that lie ahead.
Don’t forget about those CPE Credits.

DETAILED METRICS  
& REPORTING
The ARC State-of -the-art platform can 
track and measure event ROI. Gain 
insight into user behavior, content 
preferences and generate quality leads.

GREEN EVENT
Significantly reduced carbon 
footprint and savings, 
allowing for more funds to be 
allocated for state-of-the-art 
broadcast studio.

CHOICE OF 
ROOMS & SPACES
Virtual meetings/roundtables are held in our 
gorgeous boardoom while 1 on 1’s are hosted 
in the sub-surface connections cafe. Flying 
pathways take you to the digital theaters for 
all speaker presentations. Truly experience 
all the virtual campus has to offer.

PRIVATE MEETINGS WITH VIP’s
Each sponsor will have carefully 
curated meetings with the RDs 
based on sponsorship package. 
A highly valued benefit.

REGISTRATION & 
SMART AGENDAS
Capture attendee details prior to event 
access for easy post-event communication. 
Smart search and scroll agenda. Build your 
agenda, set reminders, interact with hot 
spots and visit the solutions hall.

COLLABORATE WITH PEERS
Collaborate, learn and grow from a wide variety 
of industry peers & leaders in allied functions 
such as: Category Management, Shopper 
Insights, In-store Merchandising, Private Label, 
Product Developemnt & more.

MEET CUTTING-EDGE SUPPLIERS
Our exhibitors are industry experts and 
solution providers who truly understand 
how to succeed and find solutions. Our 
vendors will help you to learn more about 
solutions available today and what to 
expect in the future.

SOCIAL NETWORKING 
& INTERACTIONS
Interact directly with virtual attendees 
and expand the dialog with live chats, 
polls, RSS feeds and social media. Share 
pictures, content and daily thoughts in 
the daily activity feed.



WE’RE SHATTERING THE MOLD
with a Landmark Virtual Event
Welcome to the most unique conference setting ever 
designed: the new ARC Virtual Corporate Campus. Over the 
last few years, we have seen a vast majority of conference shift 
to virtual experiences, but few have been able to truly captivate 
and engage us.

That started by rethinking the place. “Online” isn’t a location.  
A conference setting should be rich and memorable, not a 
dull series of webinar links. So, we called HKS — the leading 
architecture firm behind So-Fi Stadium and US Bank Stadium — 
and had them design a cutting-edge virtual campus for us that lives 
on the world wide web, right next to Chicago’s iconic Navy Pier.

Then we reimagined the presentation. Watching a Zoom 
meeting isn’t anything like watching a presenter on stage. So, 
we brought in our own visual effects team — complete with 
Hollywood experience — to transport our speakers to our Virtual 
Campus and transform their presentations into captivating 
broadcast-quality videos.

“It is great to have 
education geared 
specifically towards 
Retail Dietitians!”

“This conference is a 
good way to meet the 
RDs and learn what 
their needs/objectives 
are for the upcoming 
year. It’s a well-
organized virtual show.”

OF ARC ATTENDEES SAY THEIR 
MAIN PURPOSE WAS TO SEEK NEW 

SOLUTIONS & IDEAS

OF ARC SPONSORS 
RENEW SPONSORSHIP THE 

FOLLOWING YEAR

3D & 
Digital

IMMERSIVE 
ENVIRONMENT

DAYS OF CONTENT 
3 

85% 

70% 



WELCOME TO THE MOST
Innovative Expo Hall Ever Designed
Inside this captivating architectural wonder, you’ll find 100,000 
square feet of virtual expo space that will give you more high-quality 
exposure to attendees than ever before. We’ve brought together HKS 
with VR pioneers to give attendees a photorealistic journey through our 
immersive new Sponsor Expo Bridge.

For our Sponsors providers, the opportunity is bigger and better 
than ever before. Spacious virtual booths with towering video walls to 
showcase your solution. Instant or scheduled 1-on-1 meetings to attract 
new business. Plus, lead capture technology, a dedicated chatbot, 
downloadable collateral and analytics to measure everything that 
happens at the booth. 

This is an opportunity unlike any other to showcase your brand in the 
most immersive conference setting ever created.

“I love the format. 
Everything is so organized! 
There are a variety of topics 
and interactive sessions. 
The networking options and 
meetings with vendors are 
great too.”

“I loved all the 
different ways 
you can learn and 
connect with others 
in the field and 
with sponsors.”

PREVIOUS ATTENDEES
RATED THE VIRTUAL

EXPERIENCE AS VALUABLE

95%

GREEN EVENT

MICROSOFT POWER BI
REPORTING & METRICS



NEW SPONSOR BENEFITS 

NEW PRODUCT SHOWCASE

Do you have a new product to introduce 
and share with the health and wellness 
community?

Sponsors showcase new products launched 
within the last six months or newly coming to 
market in this all-new produced showcase reel. 

A fantastic opportunity as attendees will have  
the ability to give feedback and vote for their 
favorite product in various categories such 
as beverage, snacks, meal-time, equipment, 
supplements and more.

Sponsors submit your sample product and work 
with Studio X Productions to create your custom 
script and product showcase reel aired during 
dedicated time at the Virtual Experience.

See the video link

Create your own script, select your own custom 
style/genre, music and voiceover. Include: product 
facts, funding, shopper insights, ingredients, 
marketing, contact info, successes, timelines &  
more. (180 seconds max)

PRODUCT SHOWCASE 
MARKETPLACE

Following the conference, all showcase 
products will be featured on the RDBA’s All 
New website marketplace page. 

Product information, marketing, collateral, 
company, contact information, and the 
individual showcase reel will be available for 
all public website visitors for three additional 
months post the conference.

SAMPLEFEST & SWAG

RD’s to sample and learn about new 
product!

Sponsors have the opportunity to share 
initiatives and get live product in the hands of 
the RDs from fat-free and low-calorie to plant 
forward, keto, and the gut-minded connection. 
Consumers definition of ‘healthy’ food is 
evolving.
 
Take advantage of this unique opportunity! 
Sponsors will send 250 sample units to our 
fulfillment warehouse with a completed product 
description template that will ultimately appear 
in the amazing custom authored Samplefest 
magazine. Full of new trends and health & 
wellness information.
 
Our distribution center will custom pack and 
carefully ship all Samplefest boxes, full of 
great treats and goodies for the first 250 RD 
attendees. 
 
Specific instructions and logistics will be found 
in your sponsorship packet.

94%
OF 2022 SAMPLEFEST 

RECIPIENTS 

Rated the products and 
resources as valuable or 

very valuable to their work 
as retail dietitians.

https://vimeo.com/795011737/dcd606a41b


SPONSOR BENEFITS & Costs

Sponsor Level Title 
Sponsor $35,000

Presenting Sponsor
$30,000

Premier
$25,000

Platinum
$15,000

Gold
$10,000

Bronze
$5,000

# Available 1 1 1 2 10 25

Sponsor Invites to Event 5 5 4 2 2 2

Virtual Trade Show Booth
Branded 3D Photo Real virtual booth included. Video wall, booth 

staffing list, collateral, meetings and more included.

1-on-1’s with Retail RDs
Integrated “live” meeting scheduling within our meeting lounges. 18 18 18 14 8

Host Live Breakout Session (45 minutes)
Full listing in the Agenda featuring your case study, 

market research & more

General Session or Cook-along
The opportunity to showcase your product(s) in a meal 

preparation or case study, market research, etc.

Thursday Cooking Demo (60 minutes)
The opportunity to showcase your product(s) in a meal 

preparation including cooking steps, key tips, etc.

New Product Showcase Microsite
4 minute pre-recorded new product introduction that 

aligns with health and wellbeing to attendees. 

New Product Survey Poll
Attendees will give feedback and vote on their favorite.

Sponsor will receive reporting & Feedback

Inclusion in Samplefest SWAG box 
The opportunity to sample live product sent  to all 

retail RD attendees.

Collateral/Postings within Booth 
Visitors can view and interact with collateral in 2D or 3D. 

View, interact & download collateral
8 pieces 6 pieces 5 pieces 4 pieces 3 pieces 2 pieces



SPONSOR BENEFITS & Costs

Sponsor Level Title 
Sponsor $35,000

Presenting Sponsor
$30,000

Premier
$25,000

Platinum
$15,000

Gold
$10,000

Bronze
$5,000

Pre-Event Marketing
Marketing via eblasts, social media, newsletters, targeted content 

and more. Runs for 8 weeks leading up to the event.

Announcement of sponsorship 
level on social media 4 posts 3 posts 3 posts 2 posts 2 posts 1 post

Sponsor level on website posting

Sponsor level added to eBlasts leading 
up to the Event

Access to Attendee Lists
Name, job title & company included (weekly updates) 3 weeks prior 3 weeks prior 2 weeks prior 1 week prior 1 week prior Opening Day

Event Marketing

Logo Recognition on Event Materials
Attendees will see your logo on all virtual event collateral

Digital Signage on Event Campus, 
Viewable by All Attendees

Title Sponsor Thanked During Main Keynote

Post-Event Marketing

Event recap(s) on social media 
and additional platforms

Booth Attendee Analytics 
Understand booth traffic, collateral/video engagement,  
presentation metrics, list of biz cards (leads) and more!



YOUR SPONSORSHIP
Step-by-Step
We want to ensure you have a best-in-class sponsorship experience at the 2023 Virtual 
Experience by the RDBA. The following graphic details key dates and deliverables 
through each step in the sponsorship process.

Meet your Conference Concierge
•  Finalize package and share your sponsorship 
    main point of contact
•  Schedule meeting with your conference 
    concierge Keri.Hamel@Xerxes.global
•  Receive your planning guidebook and begin 
    your planning

1
Provide Booth Graphics
•  See guidebook for dimensions, locations, etc.
    All files must be delivered in vector format. 
    (Some sizing and graphics support available)
•  Due by 3/24

Step 3B Sponsor Listing Information 
Provide Keri Hamel the following information by 3/31:
•  Company logo
•  Company name (as you want it displayed)
•  Company tag line
•  Company description
•  Company URL
•  Main point of contact 
     – Name, phone and email address

3

Booth Optimization
Each booth is equipped with attendee interactives
such as giveaways and hover state fun facts.
•  All giveaway artwork and descriptions due 3/24
•  Hover-state :fun facts” due 3/24
•  All booth collateral (.jpg .pdf. mp4)

4
Booth Finalization
•  Booth design review, revisions & approval
•  Sponsors have the opportunity to submit a digital ad to be 
    pushed within the platform throughout the event
•  Please submit artwork in .eps or .ai format
•  Dimensions and examples available in the sponsor guidebook
•  4/3 – 4/7

5

Submit Product Showcase 3/27
Product showcase materials must be submitted 3/27
•  Completed script template
•  Product shipped to Studio X
•  Branding style guide
•  See planning guide for details

6
Complete Attendee Registration
•  Register your team members by 4/5
•  Booth staff template to be completed
•  See planning guide for details

7
Attendee List Distribution
•  Title: Weekly lists beginning 3/28
•  Presenting: Weekly lists beginning 3/28
•  Premier: Weekly lists beginning 4/4
•  Platinum: Weekly lists beginning 4/11
•  Gold: Weekly lists beginning 4/11
•  Bronze: Opening day

8

Request 1 on 1 Meetings
•  Sponsors may submit 1-on-1 meeting  
    requests with attending RDs
•  See planning guide for more details
•  Selections due by 4/11

9
Sponsor Orientation & Training
•  All sponsors will be toured through the 
    conference platform and booth functionality
•  4/14

10
Conference 4/18

11

Initial Booth Review and Selection
•  This is your first sponsorship planning meeting:
•  Select from booth layout options
•  Select booth decor and assets
•  Share branding colors for design  
    (All options available in your guidebook)

2

https://calendly.com/keri-hamel/30min
mailto:Keri.Hamel%40Xerxes.global?subject=


PROGRAM
Designed to Meet the Needs of the Retail RDs’ Schedule 

  TIME  
  (EASTERN) WEDNESDAY, APRIL 19 THURSDAY, APRIL 20

10:00-11:00 Student Presentation

11:00-12:00 Keynote Keynote 1-On-1s (15 min each)

12:00-12:45 Breakout Sessions (3) Breakout Sessions (3) Facilitated Discussion Groups (3)

12:45-2:00
1-0n-1s (15 min each)

Networking
Lunch break

1-0n-1s (15 min each)
Networking
Lunch break

Cook-Along

2:00-3:00 New Product Showcase Expo Hall Event Wrap Up

3:00-3:45 Breakout Session (3) Breakout Sessions (3)

3:45-5:00 1-On-1s (15 min each) Cook-Along

Guest Speaker, Phil Lempert

 TUESDAY, APRIL 18



FOR MORE INFORMATION 
Please contact

STEPHANIE SCHULTZ, MSM, RDN, CD 
Vice President, Strategic Partnerships & Initiatives & RD Ambassador to RDBA

Stephanie.Schultz@catman.global

JAMES JACKSON, DIRECTOR OF STRATEGIC SALES 
RDBA Virtual Experience Sales

James.Jackson@catman.global

PHIL MCGRATH, SALES LEADER 
RDBA Virtual Experience Sales

pmcgrath@catman.global

KERI HAMEL, CORPORATE EVENTS & MEETINGS MANAGER 
RDBA Conference Concierge

Keri.Hamel@xerxes.global


