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Disruption in 
Unexpected Places
Insight: Elevators at the show headquarters 

hotel featured ads from sponsoring 

companies. 

Retail opportunity: Consider local health

and wellness companies where you could

take this approach on elevators, doors, or 

windows to promote your retail RD 

services. Or add full door signs to your 

shopper marketing programs, with 

execution on doors to restrooms, pharmacy 

rooms, or store entrances.



New Varietals 
Capture Attention
Insight: New varietals of produce are 
appearing on store shelves. 

Retail opportunity: Work with your 
produce buyers to understand new 
varietals of fruits and veggies they are 
consider bringing in. Plan promotions 
of these products as trying new takes 
on an old favorite can increase 
produce consumption. Showcase ways 
to pair known varieties with the new 
as well as tips on how to prep these 
varietals.



Promote Sustainable Packaging as Planet Health

Insight: Sustainable packaging solutions are trending high in produce, aligning with the fresh and natural nature of this product category.

Retail opportunity: If you haven’t considered how communication and promotion of BFY products that also use sustainable packaging is part of 

your RD program offerings, now is the time to tie it into your overall healthy living strategy. Shoppers, especially younger generations, factor 

personal health, planet health, and animal health into their purchase decisions.



Sweets for the Sweets
Insight: Sweeter varietals of snacking 

tomatoes make veggies more appealing to 

consumers. 

Retail opportunity: Sampling of these new 

sweeter snacking tomatoes is essential to get 

people of all ages to understand their appeal. 

Create videos of kids and adults alike trying 

them for the first time and use these in social 

media and e-commerce to promote these

products.



Plantspire Your 
Shoppers

Insight: Shopper insight data suggests 

plant-based products may not be 

selling well, but this line of 

Plantspired products offer 

convenience and solutions for meals 

throughout the day.

Retail opportunity: You may decide to 

offer this product at your retailer, but 

even if you don’t, the message here 

is to offer plant-forward solutions to 

your shopper, with flavorings they 

love and ideas for all meals of the 

day. 



New in Convenience Solutions
Insight: Innovation in the produce category 

is targeted at convenience. 

Retail opportunity: While living herbs are 

not new to the retail space, this product is 

a combination of various living herbs in the 

perfect blend for roasting meat, poultry, or 

vegetables, taking the guess work out of 

tasty meal prep for the shopper. Consider 

recommending this product line to your 

produce buyers along with how you’ll 

promote it through your programming.


